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M.Com. (Sem. - I) Examination November - 2025

Marketing Management (Paper - I)

Time: 2 Hours |

[ Total Marks: 50

Y-l : / Instructions Seat No.:
(1) GuRisd £aldd [a1dl Garadl wR »1ax1 awdl.
Fill up strictly the above details on your answer book. (
(2)  HaER Gl il
Write to the point answers.
(3)  orHull dRgel Vsl 07— YAlded A QL £ld .
Figures to the right indicate marks allotted to those questions. \_ Student’s Signature
(4)  Gul 24l 2UG [45cul 04% dal.
See the options clearly before attempting the questions.
Q.1. Answer in brief. (Any Five) (10)
5L Gl 2L, (515wl i)
a. What is product concept (philosophy)?
gl Al vaia ([saygl) 9 92
b. What is marketing mix?
oo 5l (e vied 92
c. How political environment affects marketing department of a firm? Give any
two ways.
2usr 8l w9l s gl wislor [suiddz d sl <dd 1R 52 92 SPugL of Rl
6/QUAL.
d. Give any two examples of geographic segmentation.
APUAS o1orR (A1l 6l GELERQIL AUl
e. What is micro segmentation?
Y olonz[qeor< g 97
f.  What do you mean by dilution of positioning?
Uifadll o dlang vied g2
Q.2. List down characteristics of effective marketing mix. Also discuss criticisms (13)
of 4Ps approach of marketing.
AR5 oo (5u1 el agll «l wiel 52U, oonzlsuiel 4Ps sleuddl st «l
gL YL S1.
OR/&1941
Q.2. What is environmental scanning in marketing? Explain importance of (13)
environmental scanning.
o102 (51 Wi walarglli a5l g el 9?2 vaiarglld asiulld Hecd UHodl.
3
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Q.3.

Q.3.

Q..

Discuss in detail Aggregation of Market demand and Characteristics of
aggregating demand.

01042 Hidlel 2A5EX15201Al Aoy wiseLlsianol] Hidiedl Qraldisaizticl 2azar
SUIE

OR/%194L
Explain estimations of market segmentation giving suitable examples.
ooz [AG 167l YalsjHidl GRIA Gelell uléd UHoaql.

Write short notes on any two of the following:
BUUAHIAL 515 UBL 61 UR E5HIL lA Al

Types of Brand Repositioning .

olles Rullaldatedl usizl.

Product Differentiation Strategies.

Ugl9l Alqtudl yeadiil,

Customer Based Brand Equity.

52242 ol alles Blsale.
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